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THE RISE GUYS:

“Daily”
Rise Guys Report
The sports world isn’t the only place you’ll find crazy stories to discuss around the office.  Known as “an off-kilter look at the news of the day” the Rise Guys venture into some discussions which are sure to leave you laughing, scratching your head and wondering what just happened. This report takes place every morning at 6:45 and is an entertaining look and stories that don’t necessarily make the headlines. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

Questions For Kreidler
Each morning on The Rise Guys at 7:30am, Whitey and Dibs fire 3-4 questions at our well respected and connected national journalist and Mark's opinions and analysis are always thought provoking and sure to advance the dialogue on the show and with the audience. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

Word of the Day
Each morning during the 6am hour the morning show solicits suggestions from the audience via text, twitter and Facebook for their “word of the day”. At 7:10am Whitey announces which word has been picked and which member of the show has the task of working the word into one of their 3 upcoming interviews. The audience member who has their word chosen receives a prize. Listeners will then actively listen to see how the morning show is able to work in the “word of the day”. For example, the show may have to incorporate crazy things such as “Brontasaurus, Platypus, Idiosyncratic, etc”. One (1) business can sponsor this feature and the sponsorship includes client's name and :05 tag and it requires a minimum of a 13 week investment.

“Tuesday-Thursday”
Jockpardy
There is no such thing as useless sports knowledge and every morning at 9:45 a.m., Dibs and Kreids go head-to-head in sports trivia in a jeopardy style game with three categories. During the football season this feature switches to the football feud. Either way, the boys always close out each show with a fun themed fast moving feature that provides clients with an opportunity to be included in the show. One (1) business can sponsor this feature and the sponsorship includes client's name and :05 tag and it requires a minimum of a 13 week investment.

“Weekly”
Game Ball Team Bus
Every weekend athletes and teams locally and across the country pull off unbelievable moments that make you think “how’d they do that?’” Unfortunately they also make plays that make you think “why’d they do that?’” It’s recapped every Monday morning at 6:15 during “Game Ball Team Bus.” One (1) business can sponsor this feature and the sponsorship includes client's name and :05 tag and it requires a minimum of a 13 week investment.

Fact or Fantasy 
The boys debate the merits of bold statements torn from today's headlines. Example: Tim Tebow is headed to the Miami Dolphins...Kreids: That's a fact, jack! Dibs: That's just a fantasy. This is typically done on Tuesday mornings around 8:45/8:50. One (1) business can sponsor this feature and the sponsorship includes client's name and :05 tag and it requires a minimum of a 13 week investment.

Kreids Me a River
Every Wednesday at 6:30am Mark Kreidler brings to light some of the stupid things that people in sports say and he takes them to task for taking the positions they’ve chosen to take. When Mark gets fired up he’ll usually go into verbal beat down mode and close out each commentary by telling the person in question to “Kreids Me a River”. The segment includes the hook from the song “Cry Me a River” by Justin Timberlake and it’s one of the catchiest features on the morning show. At times the morning show will do a second edition of the segment at 9:30am. When this happens it’s an extra mention for the sponsor. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.


Thursday Throwdown
Kreidler and Dibley battle for three rounds over questions provided by Whitey every Thursday at 8:45/8:50 and the winner is decided by the listeners! Whoever wins the Throwdown is champion until the following Thursday. One (1) business can sponsor this feature and the sponsorship includes client's name and :05 tag and it requires a minimum of a 13 week investment.

Friday 5
An intoxicating blend of pop culture, sports and general nonsense that is whipped into a top-5 list guaranteed to raise your level of consciousness! The boys pick a theme to the weekend and provide their top 5 to each category around that theme. This takes place every Friday at 8:45/8:50 depending on the content needs of the day! One (1) business can sponsor this feature and the sponsorship includes client's name and :05 tag and it requires a minimum of a 13 week investment.

Punishing Picks
During the NFL season the guys play for much more than just pride when it comes to picking games - they essentially compete to survive. Rather than do the standard "see who does best" style of picking games, the morning show turns up the heat by making the loser each week pay the price. You might see Dan Dibley parading the Bay Area streets leading a chant to bring back JaMarcus Russell as a result of losing his picks, Mark might have to sing a Katy Perry song on the air, and Whitey may be forced to wear an embarrassing outfit at a station event. Either way it's sure to entertain and keep the audience intrigued into what might happen next to the Bay Area's favorite new morning cast. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.



































THE WHEELHOUSE:

“Daily”

The Afternoon Delight
John & Greg kick off each show by looking at the top 1-2 stories of the day and doing so in humorous and opinionated fashion. This typically takes place at 12:05pm each day. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

The Daily Dilemma
Each day at 2:05pm John & Greg pose a question to make the audience think and participation is encouraged with the subject. The boys will incorporate responses via text, Twitter and Facebook as well as on the phones and they’ll each offer their own positions on the subject matter as well. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

“Monday-Thursday”

The Back Page
At the end of each day’s show John will take a look back at some of the smaller stories making news in the world of sports and offer up a quick opinion or two on them. Sometimes the stories will even branch out of sports and into pop culture if the story is garnering a lot of attention from the public.  One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

“Weekly”

Over-Reactions  
Every Monday at 1:05pm, John will pose a few sports issues to Greg and get his take on whether or not it’s an over-reaction or not. The audience is also brought into the discussion via text, twitter, facebook and phones. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

The Football Hour
Each Tuesday during the 1pm hour throughout the NFL season we welcome Rod Woodson & Bill Romanowski into the studio to discuss the 49ers, Raiders and other key NFL angles. There’s plenty of opinion, passion and insight + the hour concludes with a customary "Truth or Trash" feature which puts each analyst in position to take a side on a variety of key questions. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 17 week investment (the entire football season).

The Truth Machine  
Every Friday at 1:05pm, John and Greg take a few soundbytes from the week’s stories and put them thru “The Truth Machine”. This is essentially our combative computer which takes exception with each person’s answers in an attempt to get the real story delivered to the public. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

Celebrity Picks  
Every Friday at 2:45pm, John & Greg invite a Celebrity to the airwaves to make football picks with them. This could be an actor, musician, local media personality or someone from another line of work who the audience will have heard of. Each celebrity’s picks are tracked and updated on the show’s web page following the program. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment. The client should also get a web banner on the show’s page tied closely to the feature.


THE DRIVE:

“Weekly”

Retro Tuesday:
Every Tuesday at 3:45pm the boys catch up with a former member of the Oakland A’s to review the progress of the Green and Gold and to look back at some of the best moments in franchise history. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

Flashback Friday:
Every Friday at 3:45pm the boys catch up with a former member of the San Francisco Giants to review the progress of the Orange and Black and to look back at some of the franchise’s finer moments. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.

6 Pack of Picks
Every Friday during the NFL season, BT and Ric pick 3 NFL games against the spread. Altogether they pick 6 games and they keep tabs to see who has performed best by season's end. Does BT have what it takes to over shadow his ESPN counterpart? Time will tell. One (1) business can sponsor this feature and the sponsorship includes a client's name and :05 tag and it requires a minimum of a 13 week investment.


LIVE MENTIONS:

Big Promotions – When 95.7 The GAME's programming team does a big event it will be supported with mentions. If sponsors are involved in these promotions per the details included in this booklet then they will be included in the promo mentions for the event via a name mention. Big promotions typically receive 10 mentions per week and 2-3 weeks of promotion.

Ticket Giveaways – We are open to doing ticket giveaways on the station if the tickets provide incentive to listen (Giants, 49ers, Raiders, A’s, Warriors, etc.). For other items we will give them away by utilizing our website and social media. For special situations, the PD will decide if any tickets should be utilized on-air.



30/30 SPORTS FIX UPDATES:
Dan Dibley and Gianna Franco/John Dickinson handle our sports updates and these :60-:90 reports catch the listener up to date on what’s happening around the world of sports. We do two (2) updates per hour from 6a-7p which means we do a maximum total of 26 per day and a total of 130 per week provided we are not pre-empted for play by play.

 As a sponsor a client will receive a name mention and :05 tag at the end of the report. Sponsorship carries a minimum of 4 week investment.












OAKLAND AS BASEBALL:

Below are some of the guaranteed items that you can sell around A's baseball. Other feature ideas can be created and implemented provided they make programming sense and meet PD approval. Be advised, Chris Townsend will host Pre/Post during the weekday shows and Roxy Bernstein/Rick Tittle will anchor our weekend coverage.

The Dugout Show (Pre-Pre Game):

Presenting Sponsors
Our Pre-Pre game show runs 30 minutes in length and the show can feature a maximum of 3 presenting sponsors. As a presenting sponsor, the client receives 2 name mentions per show. This means 324 name mentions for the season (2x per show for 162 games). Sponsorship must be in for the entire baseball season and must be in prior to the start of the season. Will allow sponsors to be included in our 11 spring training games too.

Keys To The Game:
On “The Dugout Show” our final piece of content prior to pitching over to the A’s pre-game show is when our host provides his “Keys To The Game”. These are 2-3 key items which we believe will position the A’s to emerge victorious. As a sponsor a client will receive a name mention and :05 tag at the end of the report. Sponsorship carries a minimum of 4 week investment.

Diamond Discussion:
Each night on “The Dugout Show” we feature an interview with a quality guest which is built around the upcoming game. The chat runs 5-6 minutes and sometimes provides an A’s slant and sometimes focuses on the opponent. As a sponsor a client will receive a name mention and :05 tag at the end of the report. Sponsorship carries a minimum of 4 week investment.

A’s Talk (Post-Post Game):

Presenting Sponsors
Our Post-Post game show runs 30 minutes in length and the show can feature a maximum of 3 presenting sponsors. As a presenting sponsor, the client receives 2 name mentions per show. This means 324 name mentions for the season (2x per show for 162 games). Sponsorship must be in for the entire baseball season and must be in prior to the start of the season. Will allow sponsors to be included in our 11 spring training games too.

The Drive of the Game:
At the start of A’s Talk we look back on the big hit that factored into the final result of the game. We position this as our “Drive of the Game” and we use audio to support it. As a sponsor a client will receive a name mention and :05 tag at the end of the report. Sponsorship carries a minimum of 4 week investment.

The Sound-Off:
The first place for A’s fans to react after each game is on “The Sound-Off” during “A’s Talk”. This takes place regardless of whether or not we have a 15-minute or 30-minute show. As a sponsor a client will receive a name mention and :05 tag at the end of the report. Sponsorship carries a minimum of 4 week investment.
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